les p@les de

Innovation Collaborative, Croissance Collective

= 3 REPUBLIQUE FRANCAISE

Discover the cluster
InnovAliance

Natural solutions at the heart of your development
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What is a competitiveness cluster?

A competitiveness cluster is a network that gathers enterprises as well as actors from

research and education, all interested in a specific topic and within a defined territory;

Its goal is to stimulate innovation and the development of enterprises:

Missions

e Support innovation
« Develop the growth of
members

« Stimulate R&D projects

N
Actors
« Enterprises of all sizes
 Research labs
e Education
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One association
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One topic

p
‘Territories
* Local
* National
« European & International
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Tnnov-Alliance — Plants and natural products =

Q A network of 350 members, and a larger ecosystem!
4 N N R
Missions Actors Territoires
Support and coordinate actions  Enterprises in the
In a network which provides represented value chains

services for the green and
technological transition  of
agriculture and the industrial
sectors of plan transformation » Training centres and
through innovation education
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 Solution providers

« Technical and research labs

Our value Agriculture Agrifood Nutraceuticals Cosmetics Perfumes & aromas
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Plants and natural
raw materials

« Seeds and seedlings

 Plant production: fruit and
vegetables, cereal production,
grapevine, MAPs, flowers,
algae
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Ingredients

Food sector

Aromas

Cosmetics

Perfumes

Health

Functional ingredients

Final products

Food

Animal feed
Nutraceuticals
Cosmetics
Perfumes
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Biosolutions and

natural inputs
Agricultural equipment
Greenhouses and indoor
farming

Precision agriculture
Industrial equipment

Decision-making tools
Water, energy, waste, by-
products

Service providers and
engineering consultants
Advisory experts and
consultancy

Analytical support

Efficiency and toxicity testing
Packaging

Digital tools for
commercialisation

Funding

Research, experimentation
and education

« Research centres and
institutes

« Technical centres

« Experiment stations
« Universities

« Engineering schools

« Agricultural high schools
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An active ecosystem across the whole value
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Research, experimentation
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Ingredients Final products
and education
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Close links andcooperationwiththe“‘
lobbying organigations in each industrial sector
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Three strategic domains that guide our activities =

r D - ™
Sustainability of Production,
plant resources Eco-performance and
« Agroecology and soil health Eco-conception
« Biosolutions & alternatives to inputs
« Prescriptive agriculture * Envinmental performance & CSR
 Biodiversity and addressing climate « Eco-processes / decarbonisation
change « Eco-conception
« Valorisation of plant biomass
-

« Upcycling
Consumers and product performance

« Optimisation of the sensory properties, functions
and security of products

« Understanding consumer behaviour and
expectations

< Transversal actions >
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Innov'Allilance 1s by your side to bring your concrete
solutions for your needs:

- Information and networks
- Innovation

- Development and growth




Tailored services to accompany you in your innovation proj
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Develop your network “ay
« One contact point per member
 Visibility
* Events
- B2B
« Europe . '

Accelerate innovation

« Special newsletters: funding and
technical issues

« Special webinars

« Project emergence

« Access to EU opportunities

Boost your company/market

« Contact with experts
« CSRclub
« Special newsletters: funding

and technical issues

e Premium « club »

« Support for digitalisation

« Training

« Consumer and sensory studies
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EVENEMENTIEL

RELATION ADHERENTS ET DEVELOPPEMENT DU RESEAU

Gilles Louise Claire Claire Aurélie Maeva Aurélie Baptiste Hermine
FAYARD ROCHETTE ALLIBERT MERMET CANNEVA ROYO AUTRIC QuioT MARCHADOUR
Directeur Général Assistante Assistante Directrice des Chargée de mission Chargée de mission Chargée de Chargé de Chargée
opérations relation adhérents  relation adhérents  mission relation missions de mission
Région Région SUD adhérents Move2digital évenementiel
Auvergne-Rhone- Provence-Alpes- Région SUD et High Five
Alpes Cote d'Azur — Ouest Provence-Alpes-

Cote d’Azur - Est
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DOMAINES D'ACTIVITES STRATEGIQUES D'INNOVATION

Sandrine Gislene Sara . b e e qE
LOPIS-PRESLE DA SILVA AIBECHE Karine Pauline Cécile Joséphine Béatrice
ROBINI LACROIX SCHNEIDER LOPEZ LARRUE
Responsable Responsable Responsable L Y T W T P P Wiy
: ; : . , : Responsable etudes Analyste Analyste [echnicienne fechnicienne
Axeinnovation  Axeinnovation Axe innovation ERR SR ¥ s S L EN S S
Py o . consommateurs et sensorielle sensorielle de laboratoire de laboratoire
Durabilité des  Production éco- Consommateur R s o ST v i e
) études sensorielles TerraSenso lerra osenso lerra oenso |erra oenso
ressources performante et et performances
végetales éco-conception produits

COMMUNICATION ADMINISTRATION & FINANCE

EUROPE FORMATION ,
Sara Solen Aimée Claire Nina Arnaud Carole
BOTTI WEBB BUFFIN ROCHEREAU LAFFICHE JUSTE RAMONE
Responsable Chargé de projets Responsable Responsable Alternante Responsable Comptable
Europe AENEAM et Formation Communication Communication administratif
et financier

Biotech4Food




7.0) les pamles de
c@ mpétitivité

I M REPUBLIQUE FRANGAISE

MINISTERE : REGION
DE UECONOMIE, STt
DES FINANCES CULIETTIMTA 5/ CORSICA @ La Reglon SUD
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